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S SECTION-A
o LN -
Answer any Five of the following. (5x2=10)
CRYTEe 2o e wu3dn0.
I. a) Whatis ¢mergency planning?
DDF  cleesd QOTITeD?
b) What do you mean by Event Management?
FODFED NTF TR, P
€)  What is branding?
DOT  Q0Tded?
d) What is code of ethics?
;)eauazscs Xose3  DoTdeh?
¢) What :s event tourism?
BODFED TRARGE  20TTe?
) What is catering?
WtipeTind  oomde?
g) What is event segmentation?
Fd JNEcn  ooded?
SECTION - B
et - W (3x5=15)

Answer any Three of the following.
0.
CIRPmROUe DAD TJrien  evId
2. Briefly explain the concept and Dﬁslgn of even! management.

BOODFT 3'13 uoummﬁ 2D=0A.
W balal il c'«-i ES:.::CJ uﬁ‘ﬂ
Dcﬁne-);:ircnl organisation? How trammg and devclopmenl important for event
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4.

10.

11.

Explain the process of event marketing.

EO&DFEBD 53303&,3 o8 - A
What T3odhodH ﬁo@ﬂgoﬁd DDA

arc the job opportunities in event management
30T ajﬁﬁm

: PINODOUT  evdnemITIiYR, 9%,
Wrile the prerequisites of 5 9 cl

good adverti
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SECTION - C

R - T
Answer any Two of the following.
BewBd QT JJAOR  wZdAD.
What is marketing mix? Explain its process.
TPo2E WP AOTTERD? BTV NG TOINEGT, DHOR.
Write a note on event environment management.
OODFTR  TONT JISFBEOD  WOD 3T/ WTONO.
Explain the targeting markets for events
E30UNYR  THOBIBRE  [pWILRATI),  DWOA.
What is sponsorship? How does sponsorship benefit to your event?

sROdReREy,  D0TTEN?  AWOOTTHE ORBROINTR,  LWTOWD.

SECTION - D
FATADTA -8
Case study Question Compulsory. ;o
OHODT  BFTEe-TEPOD B3,

19132/B025280

(2x1 0=20)

(1x15=15)

Assume that you are an event r;l'lahager of a newly started Belagavi tour travels

company. Suggest to the company in the following case.
i) What are the strategies you can use to satisfy your customer?

ii) What are the sales promotion techniques used to attract the consumers.

iii) Are you prefer sponsorship? If yes give specific reasons.

DD, BYPRODY  ATHCIRNUEI 3033 Ty LREYT 0TROD [ITWTIIOW
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) o, mEICWH SATede okpE RODF IO WYRND 392
i) M®ICT, CTUFIL Oodps Dedcd 500083 30@(1%};504 LFRN0.
iii) Ry @ROdPEIZHRY, WOPRS0?  TPHOBY  HTVONTI), NEOR.




